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Welcome to the March edition.  We have extensive coverage 
this month of celebrating 20 years of empowering women 
through running. We were invited to attend the amazing 36 
th edition of the Milano Unica exhibition in Italy and we 
profile the visit in depth. 

We also visited the Embassy of the Netherlands in Addis to 
admire and profile the unique architecture of the embassy. 
We remind you about the Big Art sale in April for 
your calendar and we highlight upcoming Ride the Rift 
excursions.

Enjoy the issue and month ahead. 
Team WO
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The 36th Edition of Milano Unica took place from 31 
January to 2 February 2023.

Conceived, organized and driven by entrepreneurs, 
Milano Unica is the Italian trade show for high-end 
fashion textiles and accessories. 

At the 36th Edition, held in Fiera Milano Rho 
exhibition centre, 475 international companies 
presented their collections of high-end textiles and 
accessories for the Spring/Summer 2024 season for 
menswear, women’s wear and children’s wear. 

Milano Unica offers international visibility to the 
world of textiles and accessories in a highly qualified 
context, in line with the quality of its products. It aims 
to be home to all the fashion world professionals 
who feel that they belong to a highly professional 
environment focusing on sustainability and the 
process of traceability. 

While showcasing Italian style, the Milano Unica 36th 
Edition also demonstrated how the values of social 
and environmental ethics have been incorporated by 
the industry, aspects that are now key to achieving a 
competitive edge. 

The Italian Trade Agency invited three top textile 
manufacturers and import/exporters from Ethiopia 
to attend the event. It was hoped the opportunity 
would enable the Ethiopian companies to establish 
working relationships with some of the other 
exhibitors.

Ato Eyob Bekele, General Manager of Desta PLC, 
which provides a full range of knitting, cutting, sewing 
and finishing services, including accessories and 
embroidery, was one of those attending.

Another was Ato Saron Bekele General Manager, with 
Melat Ayele Marketing Manager of Nasa Garment 
PLC, which has a great vision for fashion and is one of 
the leading Ethiopian manufacturers of knits, woven 
and denim apparel, producing world class quality 
products and customer satisfaction. 

MILANO 
UNICA 36TH 
EDITION. 
BY RAHEL BERHANE ARAYA
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The third Ethiopian company invited to attend the 
Milano Unica 36th edition was Meles Tesfaye Dese 
Import Export PLC, which specializes in original and 
distinguished suits. The General Manager, Ato Meles 
Tesfaye represented the company.

The opening ceremony of the event, moderated 
by Emanuele Farneti and introduced by President 
Alessandro Barberis Canonico, kicked off with a 
talk by the well-known digital entrepreneur Marco 
Montemagno, who explored some aspects of social 
communication. Maria Teresa Pisani, Acting Head, 
Sustainable Trade and Outreach Unit, United 
Nations Economic Commission for Europe, and 
Paola Bertola, Full Professor, Milan Polytechnic, 
expanded on the technical and theoretical aspects, 
while Gabriele Maggio, CEO of Stella McCartney, 
addressed the issue from the brands’ point of view.

The exhibitors, all prominent representatives 
of excellence as reflected in their adherence to 
increased responsibility, gathered in the dynamic 
and varied context of the trade show. Distributed in 
four halls, the exhibitors were ready to welcome an 
important number of international customers, which 
has been growing steadily since the last edition. 

Milano Unica 36th Edition registered a strong 
increase in attendance of Italian visitors as well 
as international buyers from Japan, Korea, U.S.A, 
Great Britain, Germany and France. 

A highly qualified foreign press delegation also 
contributed to spreading the message of Milano 
Unica’s 36th Edition, namely that in addition to 
creativity, modern times require that transparency, 
authenticity, reliability and immutability are 
important components of increased responsibility 
when manufacturing products of excellence.

info@milanounica.it
https://www.milanounica.it/en
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AWARD 
WINNING 
ARCHITECTURE 
OF THE 
NETHERLANDS 
EMBASSY.

T
he theme of unity with the surrounding 
landscape formed the starting point for the 
design of the Netherlands Embassy in Addis 
Ababa. Ethiopian architect Rahel Shawel 
(founder and principal of RAAS Architects 
in Addis Ababa) and Dutch architect 

Dirk van Gameren received the Aga Khan Award for 
Architecture in 2007 for their collaborative work on the 
Embassy of the Kingdom of the Netherlands in Addis 
Ababa.

A new European embassy in Africa often uses materials 
and human resources brought from outside. The Dutch 
Embassy in Addis Ababa is different. It was realised 
entirely by local contractors, using the only widely 
available local construction material, concrete, coupled 
with Ethiopian stone, marble and timber for the interior 
finishes. Dutch design and art complete the picture. 
The brief required new buildings for the ambassador’s 
residence, chancellery and staff housing, and the 
renovation of the existing deputy ambassador’s house. 

Located on the edge of the city, the site comprises five 
hectares of forest that descends steeply to a valley. 
Three new accommodation buildings for staff were 
placed as terraces against the perimeter wall with 
open views of the landscape. On the street side, the 
gatehouse camouflaged in the colours of the Dutch 
flag peeks over the wall. Situated centrally on the site 
is an elongated, horizontal volume that houses the 
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ARCHITECTURE

BY RAHEL BERHANE ARAYA
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chancellery and ambassador’s residence. An existing 
historic villa containing the deputy ambassador’s 
residence has been extended downwards. The 
chancellery consists of an ascending corridor lined 
with offices on both sides. At the lowest tip of the 
corridor is a lofty entrance space with a mezzanine 
containing the ambassador’s office and stairs 
to the roof. The adjacent two-storey residence 
comprises formal reception areas above and private 
spaces below, all connected via a series of voids 
and courtyards. Thanks to the height difference 
on the site, both floors can be accessed from the 
ground plane, which enables the spaces to be used 
independently. Three concealed staircases connect 
the floors internally. The elongated volume evokes a 
traditional Ethiopian rock-cut church sculpted from 
the landscape. The facades are made of untreated 
concrete in the same red tint as the earth. The roof 
is designed as a shallow pond, a subtle reference to 
water landscapes in the Netherlands. 

What’s Out was delighted to be able to visit the 
Embassy on a recent visit and wish to thank 
Ambassador Henk Jan Bakker and Embassy Press 
officer Tigist Sengogo who were kind enough to show 
us around. In addition to the stunning architecture, 
the visit was enhanced further with the wildlife in the 
green compound surrounding the buildings, including 
84 different types of birds and some wild animals. 
It is truly a breath-taking oasis in the city!
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NEWS

A KOREAN 
ETHIOPIAN 
BUNA BET 
CELEBRATES 
55 YEARS.

Barista Cho Soo-Kyung, is the second-generation 
owner of Ethiopia Bet (Ethiopia House) coffeehouse 
in the Gangwon provincial city of Chuncheon in Korea 
and she learned about coffee from her mother 
who opened Korea’s first roastery cafe in 1968 to 
serve high-quality Ethiopian coffee to visitors. The 
coffeehouse specializes in Ethiopian coffee, from the 
Harar, Yirgacheffe and Sidamo regions, which are 
all roasted daily in small batches. Her family’s close 
tie to Ethiopia dates back to 1968 when her uncle 
sponsored the Monument for the Participation of 
Ethiopia in the Korean War. Ethiopia was the only 
African nation to send ground troops to help South 
Korea during the 1950-53 Korean War. A total of 
6,037 Ethiopian soldiers fought on the side of the 
United Nations Allied Forces.  After the war, Ethiopia 
helped establish a welfare center that took care of 
war orphans. When the Emperor visited Korea in May 
1968, he mentioned it would be nice if there was a 
cultural center. “A few months later, my mother, (who 
was a teacher back then), opened Ethiopia House. 
It offered visitors a place to relax, talk and come 
together,” Cho said. Ethiopia House evolved into the 
role of a cultural center and decorated with Ethiopian 
handcrafted artwork. Cho’s parents started serving 
Ethiopian coffee roasted fresh on-site. Emperor 
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Haile Selassie later named the place the “Ethiopia 
Bet” and gave her the right to use the emblem of the 
Ethiopian Empire. “My mother made a promise with the 
emperor that ‘for the next 100 years, I won’t leave a day 
without the smell of hot ground coffee.’ Until now, the 
coffeehouse has never been closed … not even when my 
father died or when the building was flooded,” she said.  
The family-owned establishment celebrates its 55th 
anniversary this year.  Like her parents, circumstance 
led Cho, 62, to become the current owner and operator 
of the family business.  Her parents wanted her to 
take over the business which she now runs with her 
husband, son, daughter and son-in-law to continue 
promoting Ethiopian coffee. As coffee drinkers in Korea 
become increasingly choosy and health-conscious, 
Cho takes great pride in delivering the best coffee. 
“Quality-wise, we always keep our standards to the 
highest level possible and maintain them. When you 
drink good coffee, your skin glows,” she said. Cho, who 
is the honorary ambassador for Ethiopia, expressed 
her wish to build a statue of Emperor Selassie near 
Ethiopian Bet. This year marks the 60th anniversary 
of diplomatic ties between Korea and Ethiopia and the 
local government has renamed the road near Ethiopia 
Bet as “Ethiopia Road.”

Source: The Korea Times
https://koreatimes.co.kr/
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TRAVEL

RIDE 
THE RIFT 
UPCOMING 
TOURS.

RIDE THE RIFT is a collaborative effort by four 
Ethiopian tour operators to re-energise Ethiopia’s 
tourism sector. Our aim is to introduce new destinations 
to travellers in Ethiopia and offer opportunities 
to experience the beauty of these places while 
participating in cycling, running and hiking activities.

Between us we have many decades of experience of 
working in Ethiopia, organising trekking, cycling and 
running tours and events, and developing community 
tourism where relationships from village to local 
government level are carefully managed.

In staging Ride the Rift tours we have brought together 
the full range of our skills and are committed to opening 
up more hidden places of Ethiopia to our growing 
client base. Our work started in 2020 as the COVID-19 
pandemic started to hit Ethiopia’s tourism industry. 
Our first event was a charity bike ride in Ankober which 
raised over 500,000 Birr. These funds were distributed 
to over 60 cooks and guides across Ethiopia who had 
been deprived of an income since the start of the 
pandemic. We are continuing to fundraise for individual 
freelance providers with the support of generous 
corporate donations.

We’re happy to announce that we updated our website 
and have our next tours online:
• 3-5 February 2023: Danakil: including Erta Ale and 
Dallol, with flight Addis-Semera on Friday morning and 
return flight on Sunday afternoon
• 10-12 February 2023: Wondo Genet and Hawassa: 
Hike in Wondo Genet on Saturday & run the Hawassa 
Half Marathon 21km or 8km on Sunday
• 2-5 March 2023 (Thursday 2 March is holiday, Victory 
of Adwa Day): Gurage biking & hiking
All info with details as usual here on our website: 
https://bit.ly/3BVhTqZ

To contact us please email ridetherift2020@gmail.
com. Alternatively, you can call or message us on 
0921 602236 (Mark - English), 0920 732527 (Marco 
- Italian, German, English) or 0911 198543 (Bogale - 
Amharic, English). We also have a WhatsApp group 
chat where we share lots of current information about 
upcoming tours. Please contact us if you would like to 
be added to this group.

www.simienecotours.com
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THE 
QUALITY THAT 
ILLUMINATES

2023

The Embassy of Italy, the Italian Cultural Institute and 
the Italian Trade Agency in Addis Ababa are pleased 
to present the 7th Italian Design Day. 

The topic of this year’s edition is “The quality that 
illuminates. The energy of design for the people and 
for the environment”. This cultural event will bring 
together different facets of the sector, discussing 
about the concept of quality, which for long connected 
the entire chain of Italian design and energy as an 
element of basis of the production process. Focusing 
on sustainability and respect for the environment, the 
Italian design conceives people as the core around 
which it creates and develops innovative ideas that 
combine functionality and well-being. 

Italian design has always stood out for its 
characteristics to build virtuous relationships between 
products and the market by proposing a strategic 
construction of value and cores that we commonly 
sum up and mark with the Made in Italy brand.

This year, Giulio Vinaccia will be the IDD Ambassador 
in Ethiopia. The designer deals with integral design 
projects: from the conception of raw materials, to the 
definition of product lines, up to designing commercial 
spaces. 

March 9th , 2023
10.00 am

Free entrance

(Ras Abebe Aregay Street – Addis Ababa)

Embassy of Italy
Addis Ababa

An annual event held in more than 100 
countries featuring Italian design traditions 
and promoting the Made in Italy brand

The energy of design for the people 
and for the environment 
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THE 
QUALITY THAT 
ILLUMINATES

FASHION, 
LUXURY AND 
LIFESTYLE

BY RAHEL BERHANE ARAYA

Filo , the International Yarn and Fiber Exhibition
  
Two companies and myself were invited by the Italian 
Trade Agency to visit this extraordinary exhibition for 
woven and knitted fabrics for apparel, furnishings and 
technical textiles.

Ethiopian Delegates:
Mr. Camillo Calamai, owner of village Industry, AFAR 
bags and textiles (handcrafted bags and accessories 
made from genuine vegetable-tanned Zebu leather 
and earth-dyed cotton canvas, carefully produced in 
Ethiopia). 

Mr Gezahagn Teshome, Deputy General Manager, 
MUYA ETHIOPIA (quality, handmade household 
products inspired by traditional Ethiopian patterns for 
wholesale export). 

Myself, Rahel Berhane Araya, Managing Director 
of What’s Out magazine (Food, City, People, Arts & 
Culture, Health, Shopping).

At the 59th Edition of Filo, there was a section called 
the “Business Services Area”, which was entirely 
dedicated to services for companies. Here, companies 
– both exhibitors and visitors – could find concrete and 
effective solutions for all the activities that accompany 
and promote textile production: from the creation of 
websites to B2B (Business to Business).

Under the banner of Sustainability, Traceability and 
Supply Chain, and in a well-structured exhibition 
layout, Filo offered high quality yarn, fibers and 
material produced by it exhibitors, with the “Dialoghi 
Creative” area at its core.

Filo is an extraordinary international fair enjoying 
consistent growth in the number of exhibitors and 
visitors as well as foreign buyers.

In particular, Filo hosted a delegation organized in 
collaboration with ITA Agency Rome with buyers 
coming from FRANCE, SPAIN, U.K., DENMARK, 
SWEDEN, TURKEY, EGYPT, TUNISIA, SOUTH KOREA,  
JAPAN, USA, CHILE, SOUTH AFRICA, ETHIOPIA AND 
INDIA. 

The EXHIBITORS hailed from 58 companies. 
For more info www.filo.it

Exhibited from 
February 22-23, 2023
Milan Italy
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ACTIV8 
RECREATION 
CENTER: 
EVERYTHING 
YOU NEED IN 
ONE PLACE.
Whether you want to join to maintain your health, 
lose some weight, recover from an injury or even 
to gain weight, they have the best team and 
equipment to help you reach your Goal.

Experienced floor trainers and personal trainers 
will make sure you get everything you need from 
the gym. The equipment is top class-life fitness for 
you to have the best workouts at any level. A place 
where you feel safe and comfortable. 

The Prama / Synergy Zone is the perfect place to 
get your workout, have some fun and socialize at the 
same time. This area includes a variety of exercise 
classes like tae bo, tabata, zumba, and Prama as 
well as aerobic workouts inspired by traditional 
Ethiopian dances.

Breakfast, Lunch, or dinner? Traditional, Italian, 
western, and several other dishes are made to 
perfection. The perfect place to relax and enjoy 
a wonderful meal and made with fresh, local 
ingredients. 

The beautiful Plankton Spa offers a variety of facial 
and body treatments that are perfect for anyone 
looking to rejuvenate their skin. Their professionally 
trained staff use organic and mineral-infused 
products to cleanse, exfoliate, and hydrate your skin, 
leaving you feeling amazing! A
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Enjoy their unique biking zone which offers many 
features, including indoor group cycling, stretching, a 
personalized application that tracks your progress and 
so much more. They have interactive programs and 
competitions so you’ll never get bored, and you’ll always 
be able to see your progress. 

In their Hair salon for men and women, professionally 
trained and experienced stylists give you the look and 
feel you’ve always wanted from a new haircut or hair 
color, lash extensions, or a new nail design, 

The Cave experience is one of their most relaxing and 
beautiful areas. Enjoy a beautiful waterfall as if you 
have traveled to the great Nile. It is a place where you 
can enjoy therapeutic reflexology services, holistic 
wellness, and a foot massage while seated on their 
massage chairs. You can also enjoy manicure and 
pedicure services. This experience is truly one of a kind.

CMC -Next to American Medical Center

Get in touch
Phone – (01) 221 3458
Email – info@activ8rc.com
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BEST EAST 
AFRICAN 
ARTIST 
AWARD FOR 
KASSMASSE.
Kassmasse (Fikru Semma), an Ethiopian artist, took 
home the award for Best East African Artist at the 
2022 All Africa Music Awards (AFRIMA). The annual 
awards ceremony, which was created in 2013 by the 
International Committee of the All Africa Music Awards 
(AFRIMA) in partnership with the African Union (AU), 
honors outstanding achievement in the African music 
industry and recognizes the best contemporary music 
from across the continent.

Kassmasse is arguably the most influential Ethiopian 
hip hop artist of this generation. In just 18 months, his 
rise to fame has been nothing short of phenomenal. 
After releasing his groundbreaking EP (Maleda) that 
catapulted him to top tier status in January 2021, he 
went on to release his first full length studio album 
(Bahil | Weg), which includes a feature from global 
sensation Julian Marley.

Kassmasse, who is known for blending culture, history, 
and modernism in his music, quickly gained recognition 
with the release of his first album. His unique style 
and message resonated with audiences and critics 
alike, earning him a spot among the best artists in the 
region. He recently collaborated with reggae artist 
Proteje, further cementing his place in the music 
industry.

The East African region had a strong showing at the 
awards, with Kassmasse’s win adding to the already 
impressive list of nominees from the region. Ethiopian 
stars Teddy Afro, Hewan Gebrewold, Addis Legesse, 
Betty G, and Lencho Gemechu were all nominated for 
the awards, representing the diverse array of talent 
coming out of the country.

Sources: Addis Insight and AFRIMA

SPOT LIGHT
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Further Ahead Together

GROW YOUR BUSINESS 
WITH SAFARICOM

BUSINESS
INTERNET4G

FREE
UPON SUBSCRIPTION

2GB

– BIRR –

500GB

3,500
– BIRR –

200GB

1,800 Validity: 30 days
Out-of-bundle  (Birr/Mb): 0.10 

FOR MORE INFORMATION VISIT OUR WEBSITE: WWW.SAFARICOM.ET

CALL  755 OR SEND AND AN E-MAIL TO ENTERPRISESUPPORT@SAFARICOM.ET

– BIRR –
2,500

M30 MiFi M31 MiFi

– BIRR –
3,000

CPE ROUTER
R0121A

– BIRR –
3,500

– BIRR –
5,000

CPE ROUTER
R281A

4G Business Internet Packages

SCAN HERE
TO LEARN

MORE




